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City of Calistoga
Staff Report

TO: Honorable Mayor and City Council

FROM: Raquel Cantillon, Administrative Analyst

DATE: May 6, 2008

SUBJECT: Quarterly Report and Presentation by the Calistoga Chamber of
Commerce.

APPROVAL FOR FORWARDING: T o

@S C. McCann, City Manager

ISSUE: Receive the Quarterly Report from the Calistoga Chamber of Commerce.
RECOMMENDATION: Receive presentation.

BACKGROUND/DISCUSSION: The economy of the Calistoga area is dominantly
focused on visitor-serving industries. The City receives the lion's share of its revenue
from taxes on this industry. The City has long recognized this fact and has
proactively and aggressively promoted and marketed our community to the visitor
industry through a marketing and promotional contract with our Chamber of
Commerce. The Chamber's contract calls for quarterly reports (these are submitted
in writing and distributed to the Council) as well as an annual verbal presentation to
the City Council. This evening the Chamber will present their Quarterly Report of
marketing and promotion efforts, website and internet activity, as well as the
quarterly financial report and statements.

FISCAL IMPACT: None at this time.

ATTACHMENTS:
1. Quarterly Report (Provided by the Calistoga Chamber of Commerce)




Quarterly Report
Calistoga Chamber of Commerce

On the Promotion of Calistoga as an Overnight Visitor Destination
PRESENTED TO: City of Calistoga

For the Quarter Ended: March 31, 2008

On behalf of: Board of Directors,
Calistoga Chamber of Commerce & Visitors Center

Contents:
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+ Transient Occupancy Tax Collections and Comparisons pll

+ Financial Reports and Statements pl2
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New Chamber Visitors Guide

A new 2008 2009 Visitor Guide is in final review and will present a new
larger format look for Calistoga. More than just advertising and lists, the new de-
sign is full of colorful history and current information about Calistoga including
a plethora of photographs depicting
the pleasures to be found here.

Another added feature is that
the Visitors Guide will have a elec-
tronic companion version available
on CD that will be able to be mailed
or which can be downloaded from
the website. This will allow us to get
the word out about Calistoga elec-
tronically, which is where trends
show the majority of travelers are
making buying decisions.

We have designed a tri-fold rack card that will
be efficient for mass mailings as well as trade shows
and state visitor centers, We are doing away with the
historic 4x9inch Calistoga guide and going to a full
magazine size publication. This will give us an op-
portunity to tell our story with more pictures and
better stories that will entice the potential tourist to
make that first visit.

We are also taking the Chamber Business re-
lated material which has been in our “one size fits all” publication and putting it
in its own book. This will be distributed locally and will be of greater value to
our local serving members as well as our community as a resource guide for
what is available for them in Calistoga.
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Los Angeles Times
Travel Show

In February
Calistoga was a
First Time Partici-
pant in the largest
independent trav-

iy G eler event on the

" - West Coast.

Calistoga at the LA Times Travel Show in Long
Beach, where 14,000 independent travelers had the
chance to hear about us and pick up information

Twice as much Mustard, Mud & Music — and Art!

Calistoga’s annual spring jazz and wine tasting Mustard Festival event, Mustard, Mud
& Music, has been voted Napa Valley’s Best Music Festival by the Weekly Bohemian®s Read-
ers Poll. This year there were two days, Saturday
March 8 & Sunday, March 9, to stroll Calistoga’s
streets, taste great wines and listen to the Bay Area’s
best jazz artists playing in stores, restaurants and public
spaces all over town.

For those folks over 21, they could buy a Jazz
Pac (a souvenir wine glass, tasting tickets and an event |
schedule and map) at the Calistoga Chamber & Visitors X
Center, or at Bank of the West, Friendly volunteers
throughout town were available to provide directions
and information as well as raffle tickets for terrific
prizes with part of the raffle ticket sales benefiting the
Calistoga Boys & Girls Club.

To add to a perfect weekend, the Calistoga Art Center (CAC) presented the Mustard
Arts Fete, a CAC members’ show celebrating the presence of mustard in the Napa Valley. The
show which was on display at the Calistoga Chamber building at 1506 Lincoln Ave., started
with an artists’ reception. Those who came to see the show voted for a your People’s Choice
Best of Show, Most Out of the Box, Best Yellows, and Most Representative of Calistoga. The
numbers of visitors and votes cast amazed even the organizers!
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In The Media

KANSAS CITY STAR 1rip Wire 01-19-2008 .....At this festival, mustard loving

is a must. You can see the golden blooms of wild mustard in Napa Valley in February and
March, and you can celebrate the condiment during a two-month-long festival. The 15th an-
nual Napa Valley Mustard Festival is scheduled for Feb. 2 to March 29. ....

Among other events: “Mustard, Mud & Music — A Calistoga Jazz Festival,” March 8 and
9 in Calistoga, Calif.....

Owning a Small Piece of Big Luxury 01-21-2008 For much of
B shopping history, if you couldn't afford to buy something luxurious,

gl but wanted it, your strategy usually went like this: Buy it on credit
1....Today, there's a new plan. Instead of purchasing an entire mansion
or Ferrari, many people are buying just a piece of it, to save on overall cost and reduce owner-
ship hassle. In Napa Valley, at the Calistoga Ranch, if you have an extra $400,000 or more,
you can own the right to come and go as you please at the various lodges, as long as you call
ahead. The idea is that you have this vacation home, without the hassle of maintenance and
with various perks, like a place to store your wine. You can go on a balloon ride at a moment's
notice, or have your private chef come to your lodge. It's expensive, to be sure, but cheaper
than hiring a private chef to stay in your vacation home year around and hiring a spa staff and
maintaining all of the other luxuries the spa provides. .....

py VASVIAS o Italian produces top cabernet 01-16-2008 At the top
R EVTLW J D100 LRV of the Napa Valley, in the picturesque town of Calistoga --
mostly known for its outstanding spring water -- you'll find
another excellent source for a drink. The drink is wine and the winery is Gianni Paoletti,
which sounds like it should be in Italy but is actually here by way of an Italian immigrant who
became a successful restaurateur in Los Angeles. ....Money does buy the ability to plant, grow
and nourish vineyards, and in this case it was done well from the old Silverado Trail vineyard
land. Production is small and wines are released late after extensive barrel and bottle aging,
which adds a level of softness to them. They drink excellent out of the bottle. ....

OnThEdge Winery was pleased to receive a rating of 90 from Robert Parker for their
2002 Cabernet Franc Frediani Vineyard

Forbe America's Top Hot Spring Spas Pamela Price In Cali-
or ES‘ fornia's Napa Valley, Calistoga is a geological mix of steaming geysers
5 m and hot marshlands that combines mineral water with volcanic ash from

"% nearby St. Helena (not to be confused with Mt. St. Helens). It's been
one of the area’s main attractions since 1860. Here, the §9-room cot-
tage-style Solage Calistoga has a co-ed geothermal pool and separate men's and women's hot ther-
apy and cold plunge pools in a 20,000-square-foot facility. Their "mud tender” creates custom-
blended mud cocktails for the spa's Mudslide Experience, a three-part circuit: The Mud, The Wa-
ters and The Rest......
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When Mother Nature created thermal springs, she didn’t consider zip codes. Case in point,
Harbin Hot Springs, which sprawls across more than 2,000 acres in California’s somewhat remote
Lake County (a 2 1/2 hour ride from the airport in Sacramento or San Francisco). This is where the
aquatic body work called Watsu originated, along with water dance and other esoteric treatments
inspired by natural hot springs. Hot springs are the nerve center of this rustic resort, which was first
developed in the 1870s. Accommodations are television-, children- and stereo-free. This spa is au
natural, extending to their clothing-optional bathing policy.

Budget Trave! 14 Romantic Hotels sanvary 18,2008 Napa Valley .....Hideaway Cottages

14 Rownanijs Hotel
d Rowmanye Hptels

For more than 100 years, people have flocked to Calistoga for its
natural hot springs and mineral-rich waters, which have been said to cure
everything from arthritis to chronic fatigue syndrome. The stucco bunga-
lows at Hideaway Cottages were built in the 1920s and '40s to cater to well-
B ness seekers and still serve as a home base for such guests today. Scattered
8| on two and a half acres planted with sycamores, elms, and the oldest cork
oak tree in the Napa Valley, the 17 cottages are all configured differently—
some have a sitting room in addition to a bedroom, a bathroom, and a kitchen; others have a pri-
vate patio—but all are located a few steps from a swimming pool and a hot tub filled with Calis-
toga's legendary water. The property is just two blocks from Calistoga's quaint main street, and a
short stroll from the 56-year-old Dr. Wilkinson's Hot Springs Resort (owned by the same family
as the Hideaway Cottages). There, guests can get The Works: a soak in a mineral mud bath, a lav-
ender mineral whirlpool bath, time in the steam room, a blanket wrap, and a 30-minute almond-
oil massage.......

{you ean i
i,

Helium Report 2-18-2008

Wine and mud may seem like odd bedfellows, but in Calistoga, Calif., on the northern
edge of Napa Valley, the two go hand in hand. Tourists flock to this corner of wine country to
dip themselves in the mineral rich mud and natural hot spring-fed pools at the spas that line
downtown Calistoga, and of course enjoy the area’s most famous agricultural offspring, wine.
The Lodges at Calistoga Ranch, a fractional ownership development on the property of a five-
star hotel, is one of the few private residence clubs in Napa for those second home shoppers
looking for an alternative to a traditional vacation home.

¥+ 9 Sunday, February 10, 2008
Boy, do I need a break from wine.
Don't get me wrong; I love wine. For the
past two days, my husband and I have been sampling it all over Sonoma and Napa counties. It's been
luscious. But I'm ready for some water. And a beer.

I find both in Calistoga, along with an adorable, cheap place to stay. In California's wine coun-
try, where it's easy to drop $1,000 a day on food and lodging, this little town at the northern end of Napa
Valley -—— about 20 miles east of Santa Rosa — is the perfect place for those of us on a budget.

We're staying at the Calistoga Inn, Restaurant and Brewery. Our clean, cozy $75 room over
the bar (and they did warn us it would be noisy) has a comfortable queen-sized bed, a sink and a fan.
The bathrooms are down the hall. Thus, most of our fellow guests are Europeans. ...
downstairs is a restaurant and a bar that serves its own brews. I eventually wind up developing a fond-
ness for its red ate. But first, I down a bottle of Calistoga's signature beverage — mineral water from the
natural springs that have made the town famous since the late 1800s.
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The town is well-known as a place to both drink the water and soak in it. This time of the year,
you can relax or swim in Calistoga Spa Hot Springs pools for $15. While you're soaking, you can con-
sider wallowing in mud. That's the other thing Calistoga's-known for: mud baths made from mineral
water mixed with volcanic ash that fell millions of years ago from nearby volcanos .......... At some
spas, you are slathered with a body masque of mud from a jar and lie on a steam table looking like a big
mud pie. Then you take a shower.

Calistoga's hot springs make a dramatic appearance about once an hour in the form of the town's

Old Faithful ........ Downtown, I find some intriguing shops....... I'm tired of frou-frou food, so I walk
down to Buster's BBQ for some barbecued ... steak. Well, it's different from Texas barbecue and a bit
sweet but tasty.

There are plenty of wineries in Calistoga, including Chateau Montelena, which has gorgeous
gardens to stroll through. It's just down the street from the geyser. Who knows? By tomorrow, I might
be ready to get back to the grape.

WP IR 36 Hours in Napa Valley February 10, 2008
e* nw ﬂu ] mw This article was very perceptive , had many photos and

started with the suggestion ... start your tour in Calistoga....

“Friday 3 p.m. ..... Wintet’s calm makes this a great time to explore Napa’s winding roads on
bicycle, as traffic slows to a mellower clip. Some of the prettiest roads are found around Calis-
toga, a funky and unstuffy town on the northwest tip of the valley — a bit of whiskey before
the pinot. The Calistoga Bike Shop has sturdy rentals starting at $10 an hour ......For your first
taste of Napa, pedal two miles to the Michael Graves-designed Clos Pegase Winery ..... and
feel the terroir under your tires. ...7:30 p.m.

Fussy marble, garish fountains, overdramatic underlighting — Napa’s fancy sheen can obscure
its simple, earthy charm. For a taste of the valley’s homey side, try the Wappo Bar & Bistro
..., @ shoe-box-size restaurant where locals mix easily with wine-chasing tourists. It feels like a
country inn, but the food is international......9:30 p.m.....Beer in Napa? It might sound like
blasphemy, but the Calistoga Inn Restaurant & Brewery makes a mean Pilsener, along with
various ales and stouts ... The wood-paneled watering hole, after all, has live music every night
— and who wants to drink merlot while dancing to rock? Besides, there’s plenty of time for
wine tomorrow.....Saturday 9 a.m..., .Calistoga’s name has been mud, or at least synonymous
with it, ever since the Gold Rush pioneer Sam Brannan dipped into the Wappo tribe’s ancient
mud baths. ....With manicured lawn and white cottages, the Indian Springs Resort and Spa
resembles a colonial hill town under the British Raj and claims the title of the oldest continu-
ally operating spa in California. ... 11 a.m. If you walk around Calistoga long enough, you’ll
eventually stumble upon the unassuming Sharpsteen Museum ... Like the town itself, this
charming collection of local history, Indian artifacts and Disney cartoons (you’ll see) hasn’t yet
polished away all traces of quirkiness. A 32-foot-long diorama depicts the town’s early vaca-
tioners at lay...Noon...Time to see what this valley’s made of. Grab a picnic-friendly sandwich
($5 to $9) from the Palisades Deli Cafe ) and hit the vineyards. With hundreds to choose from,
there’s no perfect lineup. But the following offer personality, ......Casa Nuestra offers another
take on old California informality — just ask the goats out front that clamor for snacks, em-
boldened by having a blend named after them (Two Goats Red).....5 p.m.....The precious town
of St. Helena, eight miles southeast of Calistoga, is a shopaholic’s delight.....

Darn...and they were doing so well up to this point... ....
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SEASQHAT T HE S

The following contacts during the last quarter represent pending books and articles.

The following page (page 8) represents published articles and their value based on advertis-
ing rates in the particular publication.

Magazines

: ’ isited Brannan's Grill, Golden Haven Hot
55,000 Asmgnment prings- story due out in the fall

isited on March 11, spa treatments and
Millan 20,000 Assignment 3/15/2008junch at Sclage, visited Schramsberg

nery, stery due out in summer

y would like us to participate in a
550,000 Assignment 3/1/2008kweepstakes giveaway in the fall issue, a
rip for a famlly of four

Rich is the food and wine editor and plans
; o visit April 24 & 25, Passpoert Is one of
71,296 Asmggment and 4/3/2008}the country's top gay publications. Rich

pec also often wiites for Modern Bride Maga-
zine and other outlefs.

Newspapers

Article was made available to all Copley

News Service subscribers April 7. Her
opley stories go to 1,500 newspapers
ationwide. We're still evaluating impact,

Beverly Mann Assignment Blas many newspapers may not have run
story yet. Beverly visited January 19 and
20 for a Mother's Day article about Galls-
oga as a place to be pampered. She also

ay use it for other articles,

anet Is the travel editor for Sacramento
ee, and we've been working to get her
Janet Full- ] ere for a story in her "Outta Here" col-
279,032 Assignment 4/1/2008umn. She now says a tip here in earfy
wood ummer is a strong possibllity. We're cur-
ently sending her additional new story

arcle often freelances for such newspa-
pers as Contra Costa Times and Seattle
q_ : Post-Intelligencer, and regularly appears
Carole Terwil Assignment and on KRON-TV with ravel fips. She also
Spec ites books on weekend getaways. She
plans to visit soon to update her book, and
gather story possibllities for other outlets.

Radio

et up a weekend visit March 28 and 29
or Claudia, Including dinner at Brannan's
JGrill, spa treatments at Dr. Wilkinsen's
n/a 3/31/2008 land tour at Envy Wines. Claudia is the
afterncon drive producer at KGO, the
umber one radio station in the Bay Area.
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Media Generated for Calistoga

Christina . [|'California Preening", we assisted Christina with
iThe Times ) 12/28/2007 147,945 $600.00 2 pages [tory ideas and activities during her trip, provided
Valhouli . -
photos from Chick Harrity
. Minerva's Birthday Pics: A partyscope for eveyone-
'!‘;,all:raa:;:zto I:nn:omette 1/1/2008 53,619 $850.00 1/ 830:a LMuc:i Bathing in Calistoga was recommended for a
& 4 Pag Virgo birthday vacation
Forbestrav- [Pamela 189'7!5? unique) full web ['America's Top Hot Spring Spas”, included photos
. 1/11/2008 visitors pen n/a . .
eler.com Price page [of Solage and Indian Springs
month
ustin
N HE!en An' 1] . n
merican iers 2/10/2008 190,968 $8,026.56 36 inches |"Calistoga: Napa sans steroids
Statesman
Laura LMustard, Mud & Music Festival mentioned in this
Gourmet Grr!L 2/20/2008, 5,000 nfa nfa emalled newsletter that circulates to oencphiles
Holmes
and foodies
St. Helena . .
ktar N/A 2/28/2008| 4,600 $70.48 4inches [Mustard, Mud & Music announcement
Includes day hikes throughout Calistoga area, lodg-
Papa Yalley Robert 3/1/2008 5,000 $21,250.00 |1/4 of bookjing recommendations at Meadowlark Inn, Chelsea
Day Hikes  [Stone
Garden Inn, Brannan Cottage Inn
Claudia
Lamb- pro- . . : .
lkao-am ucer of 3/5/2008 $4,500.00 5 minutes Interwewed‘Rex A!brlght, Herb Gibson re: Mustard,
[Mud & Music Festival
afternoon
drive news
Press Democ Michele [Mustard, Mud & Music Festival mentioned in Mich-
nna Jor- 3/6/2008] 80,158]  $678.00 6 inches ' )
rat an _ ele Anna Jordan's Mouthful column
Press Democ-MiChEEe Mustard, Mud & Music Festival mentioned in Mich-
rat.com ::a Jor- 3/6/2008 119,099 5250.00 n/a Fle Anna Jordan's Mouthful column
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Web Site and Internet Activity

The internet continues to be recognized as the single most effective and cost effec-
tive method of direct marketing to potential visitors. We will continue to explore the
changing marketplace to take advantage of those aspects most utilized by our target mar-
ket.

The New Website Beta Previews

After months of planning, designing and building, the Chamber’s greatly improved visi-
tor directed website is now available on-line for comment. The site, which you can access at
www.CalistogaVisitors.com, will make it easier for visitors to find everything they want to
know about Calistoga, and includes the new expanded lodging reservations system through
Webervations, that will provide up-to-the-minute room availability, plus complete winery,
dining and shopping listings, suggested trip itineraries and more.

Welcome!

Catstoga is known dor Its
© Hot.Springs, Cool Wines,
Warm wekome. 1ocated
at the very top of the
L beutifl  Napa  valey,
Colstega is the hot
springs resort
destnaticn. Visitors ¢an
[ relax and rejuvenate In
BR our renowned  spas,
discover viorid-tlass
wines, explord arkisan
shops and fine
restawrants, 2§ kb a
smak-1own selting with a

» Optimizing of the Calistoga website has maintained our ranking as search algo-
rithms change. A search for “Calistoga” on all major search engines (Google,
Yahoo, MSN, Ask, etc.) will find us at or near the top of the initial page.

*  Our Website is promoted through paid placement on other commercial web
sites such as WineCountry.com and NapaValley.com, the two most trafficked
visitor oriented sites in the wine tourism field.

»  Web site visitors to CalistogaChamber.com reflected a significant decrease
during December 2007 and January 2008, but have increased to prior levels
for February and March 2008,
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Web-based Guides and Web Marketing

....the marketing of Calistoga on the web includes paid advertising on two major web-
sites, NapaValley.com and WineCountry.com, and “free” editorial content on other travel and
informational sites based on
the submission of accept-
able stories with appropriate
photos. Additional
marketing opportunities are
based on the constant
screening of public sites
such as
TripAdvisor.com , Virtual-
Tourist.com and
WikiTravel.org where data
and comments can be re-
vised, commented on or
corrected.

“Travel anuﬂ & Wine | Thinys Te Do 1: i—uenlsi‘ Wine Regions | funnn[-t-'E' Shepping lWo

Additional Resources

Napa Valley Interactive Map

Printable Napa valiey Winery Ista Ly Lomin CALISTOGA
Mep Locetid in the Napg-Sorioma YWne Country et the tog
. of the Napa Yabey; this historic Hot Spnngs fesort
Message Boards destination Is full of rigue shops, beautiful inns, fine
restaurarls, wtgdeﬂes agedmusem and Spas. ,

Photo Gallery Sniugefed Ketween mountaing and vineysrds, Calistoga

B offars vishors s gmpse of the NapaVeloy as kwas
Newslettor Signup hetore freeways and fast food.

WineCountry.com

And now Bloggmg

Our Latest venture is in
Blogging....an Events Blog is be-
ing featured as a part of the new
Calistoga Visitors website. It will

provide not only information on 2

Calistoga events and opportunities Eden’s Calistoga Events Blog i
. . . . with occational tommants by Rex

but will allow for (edited) visitor !

\ o, Really - Movies Are My Life 5

feedback and comments on past : ot weneg

1come by my obsassion with mpovies honestty: Ks baen i my blood a long time. T a ?’E

events. sk o o Jets e o et S rnon wins [

This will provide an oppor- I SR TR |

) ! ¢ s S e e ot e S s e ey O s |

tunity to have direct delivery of ;mm:gmmmmm ook cewe e )

new and current event informa-~ giz:?s E:f.iii’sa':f_::n‘.’.’,“..%ﬂ :gﬁ: :ﬁﬁ?’é’}‘.’fﬁﬁlﬁ"ﬁ%ﬁﬁ’ﬂg g

A providing me with sweet memoriss my single coolest moime my ren’s ayes. &

tion to users who utilize an RSS tonr oot Mgt s v L'm:?:: ﬁ:&ﬁ’ ugmnll:mu:ss::;:‘s o m'nav.'.x".%f:n"}? p

webfeed. EmEnm m»lsslwlnialnlfli- L b A A e

= mnmuat 7: QALNY GUESET LOET (RO)

W AUQUEL T L: ETEAMBDAT BILL JUNIOR 1028 {4}
= Sentembir 4 VAR SAMES 1983 {PO)
4 Saptambar 16: THE LADY EVE 1944 (Ra)

o tnt i AP ] ke s s
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Financial Report
Transient Occupancy Tax Comparisons

Transient Occupancy continues on the upswing (Through Feb 2008) as de-
fined by the below data. Significant aspects to the increase are the general im-
provement in travel and the visitor industry and the addition of the Solage Calis-
toga Resort and the Craftsman Inn.

As can be seen here, there continues to be a major seasonal swing. As we
progress with our marketing and development in making Calistoga a year-round
destination we will be able to use this data to track our progress which will be re-
flected with a decrease in the fluctuating of seasonal numbers.

TRANSIENT OCCUPANCY TAX

% Change

July 22.0%
August e RaCe . 41.9%
September | EEEREEY . B Bl 364%
October | I ' | 418%
November 37.5%

December
January
February
March
April

May

June
Annual

Totals

i1
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P & L statement for the first Three Quarters of FY2007-08
is Attached
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